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Zuvepyaoia Tou OpiAou HPAKAHZ kai Tng eTaipiag ZYMBOAH yia 1o
«the SPOT»

O Ouilo¢c HPAKAHZ avakoivwvel 1 ouvepyaaia tou ue tn 2YMBOAH yia tnv
EKTTOVNON UEAETWV OXETIKA UE TIC NAEKTOOUNXAVOAOYIKES EYKATATTATEIS TOU
agipopou Kripiou «the SPOT»

2UVETTNG 0TN OE0UEUCTH TOU YIQ TNV TTPOWBNCN AEIPOPWY TTPOKTIKWY Kal TN dnuioupyia
aslipépwyv Karaokeuwy, o OupiIhog HPAKAHZ Tmpoxwpd oe¢ ouvepyaoia pe TO
MEAETNTIKO ypageio ZYMBOAH, oT1o TTAQiclo Tng dnpioupyiag Tou KaIVOTOPOU Kal
evepyelokd ammodoTikoU KkTipiou «the SPOT» (Sustainable Practices of Tomorrow),
otnv MNavemmoTtnuiouTToAn Tou MNMavemoTnuiou MaTtpwy, oTo Pio.

Mo ouykekpiyéva, n ZYMBOAH avélaBe va eKTTOVAOEl TIC MEAETEC via TIG
NAEKTPOUNXAVOAOYIKEG EYKATAOTACEIG TOU KTipiou Tou AUpIo, ol 0TToieg TTEpIAaPBavouv
TNV UdpeUCH, TOV KAIMATIOMO, T NAEKTPIKA, TNV QTTOXETEUCH, TNV EVEPYNTIKA KAl
TTOONTIK  TTUPOTTPOOTACIA KABWG Kal TNV  PEAETN  evepPyEIOKNG  atmddoong.
Mapauévovtag oTtaBepd éva BrAua PTTPooTd oTIG £EENIEEIC XApn oTnv £geiIdikeuon, TV
TEXVOyvwaoia kal tnv eutreipia g, n ZYMBOAH €xel kata@épel va aviatrokpiBei
TTAAPWG OTIG UWPNAEG TEXVIKEG ATTAITACEIG TOU TTPWTOU KTIpiou oTnv EAAGSa 61TOU Ba
EQAPUOOTEI O€ TIPAYMATIKA KAIMOKO N TeEXVOAOyiQ POMTIOTIKAG TPICDIACTATNG
EKTUTTWONG OKUpodEuaTog (3D CONCRETE PRINTING).

O k. ZTé@avog N. Mamradoétrourog, HAekTpoAdyog Mnxavikég & Mnxavikég H/Y
Kol Alaxeipiotiig Tou ypageiou LYMBOAH, &rAwoe oxetikd «H «ZYMBOAH» pag
OTO TIPWTOTTOPIOKO £pyo TNG 3D ekTUTTWONG Tou KTIpiou «the SPOT» utrApge yia epdg
Mia d10aKTIKN Kal euxdaplioTn diadikaaoia. MNapd 1o amaItnTIKO KAl POPTWHEVO KaBNUEPIVO
pag Tpéypapua, dev dICTACAUE OUTE OTIYMNA VA dEXTOUME VO CUUMETAOXOUE OTO £pY0O
ME TNV TTPOCYOPA TWV UTINPEECIWV PaG. Katd Tnv ekTtévnon Twv PJEAETWY, TTPOKANCN
YIO EMAG UTTPEE N TTPOCOPUOYH TWV NAEKTPOUNXAVOAOYIKWY EYKATOOTACEWY OTO £i00G
auTd TNG KATAOKEUAG OTTOU OTNV XWpPa Oev €xel TTponyoUuevo, OTTWG £TTioNG Kal n
MEiwon TOU €evePYEIOKOU QTTOTUTTWHOTOG TOU KTIPIOU OUYKPITIKG HE CUMBATIKEG
KOTAOKEUEG. OewpoUupe AAwOTE, OTI OTO AUECO PEAAOV N eKTUTTWON KTIpiwv Ba
atroteAei oAoéva kal TTepIcodTEPO MOavA €TmIAoyr dounong. EuxouaoTte oAdyuxa 10
«the SPOT» va atmoTeAE0El KTIPIO-EUTTVEUON OTOUG ETTIOKETTTEG TOU, (WOTE KAI QUTOI JE
TN O€IPA TOUG VO UAOTTOIRCOUV Kal Va avaTITUEouV TIG OIKEG TOUG TTPWTOTTOPIOKEG IBEEG
KAl opauaTa».

O k. XapdaAaptrog Koupng, Mevikég AiguBuvTig Biwoiung Avamrtugng Tou OpiAou
HPAKAHZ, avépepe «EipaoTe 1010iTEpa XOPOUMEVOI KAl TTEPHPAVOI TTOU EVWVOUE TIG
duvapelg pag pe Tnv eraipia TYMBOAH. H TTOAUETAG euTTEIpia TNG ATTOTUTTWONKE ME
TOV KOAUTEPO duvaTd TPOTIO OTIG PEAETEG TTOU EKTTOVHONKAV, OI OTToiEG CUMBAAAOUV
KaBopIoTIKA 0TV ETTITEUEN TOU OTOXOU UAG YIO KEIWON TOU EVEPYEIOKOU ATTOTUTTWHUATOG
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Tou «the SPOT», cuvioTwvTag 0dnyo yia KAIVOoTOUd £pyd TOU KATAOKEUAOTIKOU KAGdOoU
TOU QUPIO».

OuiAocg ETaipiwv HPAKAHZ

O Ouilrog Eraipiwv HPAKAHZE, uéAog tng Holcim, gival o ueyaAirepog mapaywyog 1oiuéviou,
adpavwy kai okupodéuaros otnv EAAGSa, éxovrac mepioodrepa amd 110 xpdvia mapouadiag
otnv ayopd. Me éva dikTuo TepIoadTepwy amméd 50 TapaywyIKwV Kai ELUTTOPIKWY EYKATAOTATEWVY
ava v EAAGSa, o OuiAog nyeital TnG LETaoTPOPNS TOU KAGOOU Twv OOUIKWY UAIKWV O€ évav
KAGOO IKpOTEPNS éviaong GvBpaka, TTou e@apuolel TIC ApxXEC TNG KUKAIKNG oikovouiag
avaopikd ue 1 xpnon twv mopwv. O Ouirogc HPAKAHZE poapépel atnv eAAnvikn Kai d1ebvi
ayopd KaivoToua mpoidvra Kai BIalues AUCEIS TTOU IKQVOTToIoUV TIC OIAQOPOTTOINUEVES QVAYKES
TWV TTEAQTWV Kal TIC ATTAITAOEIS TWV OUYXPOVWV AEIPOPWY KATACTKEUWV.

la mepioodTepes TANpPoopics, emiokepreite Tn d1EUBuvon www.lafarge.gr

AkoAoubnaorte ua¢ oro Facebook @Heracles Xtizoume Mazi, oro Linkedin @HERACLES
Group, oro YouTube @QOuiAoc HPAKAHS kai oro Instagram @ OuiAo¢ HPAKAHS

ZXeTIKA pg T Holcim

H Holcim xriler tnv mpdodo yia tov avBpwiro kai tov mAavArn. Q¢ maykOouioc nyEtng o
KQIVOTOUES Kai BILCIUES KATAOKEUAOTIKEG AUaeIC, n Holcim kdver mpayuarikérnta tnv avamruén
Mo mpdoivwy TTOAswv Kai 1Mo éEurmvwy utmodouwv aAAd kai tnv avaBabuicn tou LioTikou
emmédoU a€ 0AGKANpPo Tov Ké6ouo. Me 1n BiwoiudTnTa OTO ETTIKEVIPO TNS GTPATNYIKAS TNS, N
Holcim eéedioaerar o€ pia eraipia kabapou undevikou iooluyiou dvBpaka, £xovrag TAvia Toug
epyadouevous Kai TIS TOTTIKES KOIVWwVIES oTnv Kapdid Tng emituxiac te. H eraipia mpowbei tnv
KUKAIKI) OIKOVOUIa Kal WS TTPWTAYWVIOTAS OTNV QVAaKUKAWON @POVTICE! va XTiCel TTEPIOCOOTEQQ LIE
Aiyérepa. H Holcim amoreAsitar armdé 70.000 avBpwtroug mabiacuévous e 1 dnuioupyia
TPOOdoU yia Tov avBpwiro Kai Tov mAavAtn o€ 70 ayopés kai 4 dpaotnpiotntes: Toluévro,
‘Eroiuo 2kupddeua, Adpavr YAika kai Adoeig & lNpoidvra.

la mepioodTeEPEC TTANPOYOPIES, ETTIOKEQPTEITE TN O1EUBUVOn www.holcim.com.
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