3 HPAKAHE

AgATio TUtTOU

Néog I'evikog AtsvOuvvtiig Eumopiag tng ATET HPAKAHYX
avaiappavet o Xapng MamovAidng

O Xdapng MatrouAidng avaAauBaver atrd Tnv 9" ZemteuPpiou 2024 1n B€on Tou NevikoU
AieuBuvtr Eptropiag tng AFTET HPAKAHZ.

O k. lMatrouAidng dIaB£Tel TTOAUETH ETTAYYEAUQTIKI EUTTEIQIA OE ONUAVTIKEG EUTTOPIKEG BETEIG
o€ TTOAUEBVIKS TTEPIBAAAOV GTOV KAGDO TWV KATAVAAWTIKWY ayabwyv, oTnv EAAGDA.

O o mpdéo@artog pOAoG Tou fTav autdg Tou MevikoU AiguBuvtr Marketing upfatikwv
Katrvikwyv Mpoidvtwy oTtnv etaipia Mataotpdrog — Philip Morris International, evw €xel
EPYOOTEI Kal o€ AAAEG VEUPOAYIKEG BETEIG evTOG TNG iBIAG eTaIPEING.

Eivai Trruyiouxog Oikovopikwy atréd 1o MNMavemoTrpio KpATNG Kai KATOX0G HETATITUXIOKOU
TiTAou (MSc) otn Aloiknon Marketing amé 1o MNavemoTrpio Loughborough oto Hvwpévo
BaaoiAegio.

O k. AnpATpeng Xavig, AiguBivwyv Zuppoulog Tou Opidou HPAKAHE, drAwoe
«KaAwoopilw 1o véo MNevikd AieuBuvt Eptropiag Tng ATET HPAKAHZE, K. X&pn MatrouAidn
Kal TOU guxopal KABe emmiTuxia oTa véa KaBrikovta TTou avaAauBdvel. H TTOAUETAG euTTeipia
1ToUu S100¢€Tel gipan BEBalog 0TI Ba cupBdaAel aTnv uhoTroinon Tng TTPACIvVNG OTPATNYIKAG YOG KOl
TOU €TTEVOUTIKOU TTAGVOU TTOU OKOAOUBOUUE PE OTOXO TN BILOCIUN AVATITUEN KAI TNV EVEPYEIOKNA
MeTABaon yia €va péAAOV pe PNdEVIKO aTTOTUTTWHA AvOpaKka».
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